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Developing Marine and Coastal Tourism Trails 

 EU's Blue Growth strategy and tourism

 A sustainable marine tourism trail seeks to provide 
people with an exciting, immersive and educational 
holiday experience that is also of benefit to the local 
community and does not damage the local 
environment or society. 

 Examples include Wales Coast Path (1400km stretch), WAW west coast of Ireland 
2500km, walkers routes such as Rote Vincentina trail Portugal (110km) and Galicia 
Lighthouse way in Northern Spain (200km) 



Marine and Coastal Tourism 
Management Regime in Ireland
 National Tourism Development Authority, Fáilte Ireland, provides 

the primary support and management for the tourism industry 
in Ireland

 2012: development of Wild Atlantic Way 

 Atlantic coastline on the edge of Europe for 2500 km from Malin
Head in County Donegal to Kinsale in the southwest of County 
Cork

 2018: Fáilte Ireland recorded a 6.5% increase in overall tourists 
to 9.6 million and a 15% increase of US tourists to 1.7 million, 
representing growth for eight continuous years*

* Fáilte Ireland (2019) Key Tourism Facts 2018. Retrieved 26 March, 2020, from 
https://www.failteireland.ie/Research-Insights/Tourism-Facts-and-
Figures.aspx



Key change pressures on marine and 
coastal trail development in Ireland

Sample innovation to alleviate pressure:
Fáilte Ireland is currently developing Visitor Experience Development Plans

“it’s about bringing [that] cultural experience to life for the visitor, and getting the 
opportunity to immerse the visitor in those smaller towns and villages so they’re getting 
to see the little hidden gems along the route” Client Service Manager – Fáilte Ireland 
interviewed on 5th November 2020



WAW Case Study
 Qualitative and quantitative research undertaken 1) extensive tourist survey 

and 2) conducted in-depth collaborative research with a local community 
situated on the WAW to identify the pressures, preferences and 
development trends relevant to coastal tourism and sustainable pathways 
for the growth of the tourism trail sector.

 Wild Atlantic Way Tourist Survey Methodology

 survey was designed to determine tourist characteristics, expenditure and 
activities during their stay on the WAW. 

 Respondents were also questioned on their perceptions of the WAW, including 
quality of facilities and perceived levels of tourism pressure.

 Sample consisted of 603 tourists who were surveyed for approximately 10 minutes 
each during the period 15th - 31st July, 2019

 6 locations along the WAW 
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Exploring Community Perspectives on the 
WAW
 Rathmullan, Co. Donegal

 Seaside village, on the Fanad Peninsula 
on Lough Swilly. 

 Year round population approx. 500 
people

 Rathmullan ‘The Way Forward’

 Fieldwork conducted over a two year
period from 2018-2020 to gain a better
understanding of the impacts of
tourism and the WAW on aspects of the
community.



Fieldwork included:
 Regular community-organised and -led meetings to address local 

concerns and discuss future developments in their region.

 Semi-structured interviews were undertaken by MOSES researchers 
with key community stakeholders and industry individuals.

 Participatory Mapping workshop was hosted to learn about regional 
community-held values. 

 In addition, a range of evaluative methods were adopted including 
participant observation, assessment of community tourism behaviours
and market opportunities.
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Composite Map: 
Rathmullan
Community Values

Values – Orange
Tourism – Pink
Economic – Green 



Pathway for Sustainable Development 
of Marine and Coastal Tourism Trails
 Adopting a community-generated collaborative framework 

can overcome barriers, maximise opportunities in 
sustainable coastal tourism and assist in establishing 
innovations within more sustainable regimes. The phases of 
this framework are:

 Community/locals see a need within their community

 Outside research and facilitated collaboration

 Generate a pathway

 Outcome: Informed decisions for long-term 
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C o m m u n i t y - g e n e r a t e d  c o l l a b o r a t i o n  

f r a m e w o r k

• Provide improved infrastructure.

• Identify & respond to environmental damages in line 
with National-level guidelines.

• Identify & develop unique experiences that entice 
visitors to stay longer.

Eskling via CC by SA 
2.0

Inish Times, 11 November 
2020

Building 
Ireland



Recommendations
 Recommendations which emerged from the collaborative research and may 

translate to other regions include:
 Importance of infrastructure e.g. improved telecommunications, shared facilities, 

etc.

 Potential to reduce some pressures by developing policies aimed at extending the 
tourist season.

 Identify and reduce environmental pressures and damages early. 

 MOSES survey work suggests that tourists taking part in marine related activities 
spend more and stay longer that the average tourist. Regional authorities and 
tourism agencies should provide supports for the development of niche marine 
tourism product offerings in areas outside the main destination points of the trail. 
These niche product offerings should attract a potential lower volume of visitors, 
but with higher expenditure patterns.

 Reduce emphasis on day-trips (where tourist money is often diverted from locals).

 Keep jobs local where possible.



 Foster community engagement by supporting cultural and traditional experiences as visitor 

experiences.

 Encourage ICT uptake in the area of sustainable tourism trail usage; for example, an App 
providing real-time data on the current tourist numbers at the key destination points along 
the WAW could spread tourists out along the route and reduce overcrowding.

 As Member States develop their networks of Marine Protected Areas over the coming years, 
connecting them with existing and new tourism trail products will increase their overall 
economic importance and may also serve as a tool to finance the management of these 
marine areas.

 Encouraging tourist operators along the route to shorten their supply chains by using locally 
sourced inputs, and to consider their waste management strategies and use of alternative 
materials. Where possible, they should continue the move towards a circular economy and a 
reduction in their environmental footprint which, can in turn, be used to promote the 
sustainability of the marine tourism trail amongst the growing number of environmentally 
conscious travelers.



www.mosesproject.eu

@atlanticmoses
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